
I am opposed to allowing further consolidation of media
companies.     Every economist knows that competition in the
marketplace is the best way to guarentee that consumers can
make the best choices for themselves, and that when an
industry is dominated by a small number of producers,
consumers lose.  This most basic prinicple applies to the
media as well as any other industry.   Extensive public
hearings on the rule changes must be conducted before any
changes are implemented.


